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Social Media Policy

The North Bay Ski Racing Club recognizes that having a positive online presence helps us
promote our sport, advertise our programs, and celebrate our athletes’ accomplishments.
At the same time, we recognize that when social media is used inappropriately, the
reputation of our club, its individual members, or our governing organizations can be
negatively impacted.

The intent of this policy is to ensure that social media postings made by any club member
conform with the NBSRC Code of Conduct and represent the club in a positive manner. Our
social media policy covers all NBSRC members, including athletes, coaches, board
members, and volunteers. Non-compliance with this policy may be considered misconduct,
harassment, or, in certain circumstances, contravention of the law, and may result in
disciplinary action.

Social Media

The term "social media" encompasses all digital, web-based, and mobile platforms
designed for interpersonal interaction. Social media applications empower individuals to
generate and share content with others in a digital format. These platforms provide the
means for people to connect, communicate, and disseminate user-generated content and
facilitate information sharing. It is essential to recognize that the social media landscape
continually evolves, with new platforms and features emerging regularly.

Social Media may include:
e Social networking sites (including Facebook, Twitter and Snapchat);
e Photo and video sharing sites (including Instagram, YouTube and Flickr);
e Official club website;
e Personal blogs (including personal websites and podcasts);

e Public discussions and collaborations (including comments posted to news
stories/forums; and wikis)

e Any other form of mediated communication not covered under these guidelines.

Social media administrators - Communications director and social media administrators
(e.g., Facebook, Instagram, Twitter administrators) who maintain overall, strategic oversight
of the club’s social media accounts and monitor posts to ensure adherence to this policy,
terms of use, and guidelines.

Social media users - All club members and others who participate in the club's social media
accounts.
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Cyberbullying

Cyberbullying refers to the use of electronic communication devices to transmit messages
in various formats, such as text, images, audio, or video, with the intention to defame,
intimidate, harass, or deliberately harm, insult, or humiliate another individual. This is done
either repeatedly or persistently, often under a false identity. Additionally, any form of
communication that disrupts or hinders the creation of a safe and constructive online
environment may also be categorized as cyberbullying.

Appropriate Use of Social Media

Participate in the club’s social media strategy by creating posts, sharing posts
created by the club, and providing content, photos, and videos.

Follow the club, teammates, the Northern Ontario Division (NOD), Alpine Ontario
(AOA), and Alpine Canada (AOA).

Celebrate the accomplishments of teammates and sporting excellence.

Show support for fellow teammates and other ski racing athletes.

Comment on your own training and performance, in a positive manner.

Share your excitement about upcoming events.

Express gratitude to participants, club members, event organizers, and sponsors.

Support personal supporters and club sponsors/supporters by tagging and
mentioning.

Seek guidance if you're unsure of your posts.

Inappropriate Use of Social Media

Do not post negative comments about your peers.

Do not post negative comments about the club. This includes members, coaches,
volunteers, events, races, policy, communications, or swag.

Do not post negative comments about other teams, including their athletes,
coaches and members, ski hills and other training venues, or about any company,
product, or brand.

Do not post negative comments about NOD, AOA, or ACA. This includes members,
coaches, volunteers, events, the organization, team selection, race selections, or
organization policy and strategy.

Do not release medical information about athletes prior to consulting with a club
board member or coach.

Do not make any comments that could be interpreted as harmful to the club and/or
sport.
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e Do not post any negative comments related to race, sexuality, gender, ability,
religion, or culture.

e Do not publish lewd, vulgar, suggestive, or obscene comments or photographs.

e Do not post, shoot videos, or take photos inside a hotel bedroom, washroom, or
change room.

e Do not publish any photos or videos with or promoting the use of alcohol, tobacco or
cannabis products, or illicit drugs.

North Bay Ski Racing Club Social Media Guidelines
1. Know therules.

Get to know and follow the North Bay Ski Racing Club’s Code of Conduct and Harassment
Policy which equally apply to the real world and online. Be aware that our athletes also need
to abide by the Code of Conduct and other policies that govern the conduct of members of
the Northern Ontario Division (NOD), Alpine Ontario (AOA), and Alpine Canada (ACA).

We encourage our members to make positive posts about their teammates, the club, NOD,
AOA, and ski racing in general and to have a healthy dialogue with the community. However,
it is not okay to use personal insults or obscenities, or engage in any conduct that would not
be acceptable within a training or competition venue. Everyone who participates online
appreciates and deserves respect and encouragement. Avoid posting anything that the
average person believes could embarrass or disgrace our members, associations, affiliates,
sponsors, partners, and/or the sport.

Likewise, know the law, including those relating to libel, copyright, trademark, data
protection and regulations, privacy law, and those related to the protection of minors. This
includes laws that include the legal age to purchase and consume alcohol, tobacco,
cannabis, and vape.

2. Be aleader and an ambassador.

Social media provides us all with the opportunity to be a great ambassador for ski racing
and our club! Make sure that the content that you post or engage with is consistent with the
club’s mission, vision, and values. When you identify yourself as a member of the club or as
a participant in the sport, you are seen as a representative of the club and sport in the eyes
of the public. Remember that as a club we represent a youth sport and that our athletes are
as young as age 5.

Regardless of whether you are selected to be the official spokesperson or social media
administrator for the club, are assigned to create a post on behalf of the club, or are posting
as a team member, be mindful of the fact that your posts represent everyone within the
group that you belong to. Avoid engaging in offensive behavior of any kind.

3. Everything is public.

Be aware of perceptions. If you join a discussion, your audience may view your participation
as acceptance of the posted views. Once you've clicked “send,” you can’t take it back. Even
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if you use privacy tools, assume that everything you write, exchange, or receive online is
public.

4. But, not everything should be public.

The North Bay Ski Racing Club maintains a privacy policy that specifically forbids the
sharing of personal or otherwise confidential information. It is everyone’s job to protect this
information and to prevent its use from promoting personal agendas or causes.

5. Beresponsible.

You are personally responsible for the content that you publish. In AOA’s words, “Perception
is reality - in online social networks, the lines between public and private, personal and
professional are blurred.” Even your non-ski racing communications, as both words and
actions, may reflect on the reputation of the club, NOD, and AOA.

We are fortunate to have a close ski racing family who spend time together outside of
training and races. We need to be mindful that activities that we would consider acceptable
in our social lives might not be appropriate to share while promoting the club, our athletes,
and the sport.

Good advice is to use your common sense; if you are questioning whether you should post
something, review it. If you are still unsure, talk to a parent, your coach, or a member of the
board.

6. Berespectful.

Be respectful, even when others are not. Avoid getting into a war of words (or posts) with
those who post negatively about our club, our athletes, other club members, and events we
put on or attend.

If you feel that you see social media content that is inappropriate, discuss it with a coach, a
parent, or a member of the board. They will take appropriate action if needed.

7. Be kind.

Remember that our club’s social media strategy and accounts are managed by volunteers
and our contributors are youth and non-professional content creators. Mistakes will be
made. These are learning opportunities for our members and the club in general. Personal
attacks on content creators will not be tolerated; nor will retaliation related to constructive
feedback or disciplinary action about social media posts.

8. Consider the consequences.
Always think before you post!

As previously stated, NBSRC members who use social media sites must abide by our Code
of Conduct and Harassment policies, as well as any policies put in place by NOD, AOA, and
ACA. Any of your interactions and the content you exchange could be subject to discipline
by our club, NOD, AOA, and ACA.
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Complaints
Any breach of this policy should be reported to either an NBSRC Coach, an individual
member of the Board of Directors, or in writing to nbsrc.board@gmail.com.
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